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PUBLISHABLE SUMMARY
The current document presents various promotional materials that will be used to disseminate
activities carried out within the RES4LIVE project (Grant Agreement No. 101000785). The promotional
materials are means to attract the interest of various stakeholders, such as: the general public, endusers and farmers’ associations,
policy makers, technology providers, universities and research
R
centres, innovators, investors and other EU projects funded under the same Call. The goal of
developing and distributing promotional materials is to make RES4LIVE widespread known in order to
contribute in the further penetration of the use of Renewable Energy Sources in livestock farming, and
facilitate the future exploitation of project results.
The structure of the document is as follows: the promotional materials that have already been
Re
developed are presented in Chapter 2.1, promotional materials that will be developed by the
consortium in the future are included in Chapter 2.2, the way that the promotional materials have
been taken into consideration in the Dissemination and Communication Plan is explained in Chapter
2.3, a short conclusion is included in Chapter 3 and the RES4LIVE logo manual can be found in Annex
1.
Re
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1 INTRODUCTION
Deliverable 7.3 RES4LIVE promotional material belongs to Work Package 7: Dissemination –
Communication – Exploitation [Months: 1-48] and relates to Task 7.1: Dissemination and
communication plan and activities (M1-48, EUREC). However, it should be noted that all WP7 Tasks
R
will benefit from this Deliverable,
as the work to be accomplished under Tasks 7.2 – 7.6 will heavily
depend on the use of RES4LIVE’s promotional materials. The main objective of Deliverable 7.3 is to
present in a coherent manner the promotional materials that the WP7 partners have already
generated and shared in order to ensure high visibility and awareness on the project itself and its goals.
The Deliverable also covers the consortium’s future plans on developing additional materials to keep
disseminating and communicating the project’s progress, as the partners successfully reach their
milestones. Lastly, the Re
Deliverable touches upon the inclusion of the promotional materials in the
RES4LIVE Dissemination and Communication Plan, thus, highlighting the importance of such materials
and the impact that they could have in engaging with the project’s diverse target audience.

Re
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2 PROMOTIONAL MATERIALS
By promotional materials we will henceforth refer to all written, printed, graphic, electronic, audio or
video presentations of information regarding the RES4LIVE project that are generated by the
consortium to serve dissemination and communication purposes.
R

Nowadays, the use of promotional materials in physical and digital form has emerged as a very
powerful dissemination and communication tool. It is of outmost importance to produce high-quality,
comprehensive and capturing materials, which can even be customized according to the receiving
audience.
The goal of the RES4LIVE
promotional materials is to ensure widespread visibility on the project and
Re
engagement with a variety of interested stakeholders, including: the general public, end-users and
farmers’ associations, policy makers, technology providers, universities and research centres,
innovators, investors and other EU projects funded under the same Call.
Building lines of communication and establishing relationships with all these parties could increase the
public acceptance towards the use of Renewable Energy Sources in the field of livestock farming,
Re
inspire farmers alongside Europe to invest in more environmentally friendly practices and of course
assist in the uptake of the RES4LIVE developed technologies by opening up various exploitation routes.
In Chapter 2.1 the promotional materials that have already been developed by WP7 partners are
presented, while Chapter 2.2 includes the promotional materials that will be developed by the
consortium in the future. Chapter 2.3 explains how the promotional materials have been taken into
consideration in the Dissemination and Communication Plan. Chapter 3 drives a short conclusion based
on the above.
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2.1 Promotional Materials already in use
The Table below summarizes the RES4LIVE promotional materials that the WP7 partners have
developed so far. It should be noted that all materials in file formats with the following suffixes: ppt,
doc, pdf, png, ai and gif are uploaded on RES4LIVE’s Intranet and Microsoft Teams for all partners to
R and use. Furthermore, all these promotional materials have already been
be able to access, download
used for dissemination and communication purposes via RES4LIVE’s website, social media accounts,
YouTube account, event participations, clustering activities, emails, etc.
Table 1 RES4LIVE promotional Materials
Re

RES4LIVE Promotional Materials
1. RES4LIVE Logo and Logo manual
2. RES4LIVE Public Deliverables (and Deliverable template)
Re

3. RES4LIVE Newsletter
4. RES4LIVE Teaser video
5. RES4LIVE Brochure (leaflet)
6. RES4LIVE General presentation
7. RES4LIVE Presentation template
8. RES4LIVE Agenda template
Regarding the RES4LIVE logo, at the RES4LIVE Kick-off Meeting, EUREC presented to the consortium
three candidate logo proposals and subsequently all partners were asked to express their preference
via email. Once all partners had voted, EUREC shared with the rest of the consortium the final RES4LIVE
logo, along with a detailed manual demonstrating how the logo should be used by all project partners.
The logo manual can be found in Annex 1. Moreover, EUREC delivered the logo in different file formats,
configurations and sizes to serve different purposes, for example they created the logo for the website
thumbnail and the logo with no text for the Deliverables’ headers (see Figure below).

Figure 1: RES4LIVE logo for the website thumbnail (left) and RES4LIVE logo with no text (right)
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The project’s Public Deliverables can serve as promotional materials, especially within the scientific
community. Therefore, EUREC developed a RES4LIVE Deliverable template to ensure that all project
Deliverables will have homogenous format and aesthetics. Special care has been taken to ensure that
the Deliverables’ text font and colours will match those used in RES4LIVE’s logo. Also, all Public
Deliverables will be uploaded on RES4LIVE’s website to ensure that interested stakeholders will have
free access and download rights.
R

Another RES4LIVE promotional material is the RES4LIVE Newsletter, which is planned to be issued by
EAAP, once every six months. The Newsletter is in digital form and its purpose is to spread the project’s
news to partners, stakeholders and other groups of interest. The Newsletter’s content is assembled by
EAAP, while all partners are encouraged to participate and distribute the issues to their networks. The
first Newsletter was issued in January 2021 and all relevant information has been reported in
Re page of the 1st Newsletter is depicted in the Figure below.
Deliverable 7.2. The cover

Re

Figure 2: The cover page of the 1st Newsletter
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Moving on to the RES4LIVE Teaser video, it has been created by CETRI and uploaded on YouTube in a
new RES4LIVE account. It is a 1 min and 46 seconds long animated video illustrating the RES4LIVE’s
goal and main technologies. The scenario was written by CETRI, while all technical partners supported
the video creation by sharing pictures of their respective technologies to accommodate the animation.
The RES4LIVE video is available at this link: RES4LIVE H2020 teaser video - YouTube, while the following
Figure is a YouTube screenshot.
R

Re

Re

Figure 3: RES4LIVE Teaser video on YouTube

Next, CETRI also produced a RES4LIVE Brochure (leaflet) to be distributed at workshops and other
events on agriculture, livestock farming and RES in different EU countries. As it can be seen in the
following Figure, it is a 2-page brochure containing on the first page the project logo, infographics to
present the basic project elements, the partners’ logos and all necessary EC credentials. The second
page is dedicated to the project’s objectives and pillars.
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Figure 4: RES4LIVE Brochure (leaflet)

Moreover, in order to facilitate the partners’ participation in events where they would represent
RES4LIVE, EUREC developed a RES4LIVE General presentation in PowerPoint format. It is an eight-slide
presentation which encompasses all basic project info, such as: logo, budget, partners, timeframe,
technologies, pilot farms, pillars, website, social media, Newsletter, etc. A snapshot of the RES4LIVE
General presentation is depicted in the following Figure. Another, RES4LIVE Presentation template
was also put together by EUREC. This is essentially a plain PowerPoint template, which includes the
project logo and other project credentials and is also set to the right colours and text font. The purpose
of this empty template is to provide a canvas for the partners to build their own presentations.
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Figure 5: RES4LIVE General presentation

Lastly, a draft RES4LIVE Agenda
template has been created by EUREC to support the consortium in the
Re
organization of events. The RES4LIVE project will organize three to four workshops and a final
conference to disseminate its progress and findings. Among all organizational aspects, a nice and
explicit agenda -that can also be shared online- is needed to attract the interest of several parties and
expand the pool of event participants, invited speakers, etc. As supplementary materials, EUREC also
prepared internal communication templates, such as meeting minutes templates, as well as, reporting
templates to simplify administrative tasks related to the WP7.

2.2 Promotional Materials to be developed
Currently, RES4LIVE is at M6 and as the project progresses and tangible results are generated at the
pilot farms, updated or new promotional materials should be developed. The promotional materials
should always reflect the project’s findings, successes and lesson learnt. The RES4LIVE consortium has
already identified certain materials that should be developed in the future, including:
•

A more sophisticated and refined version of the RES4LIVE Brochure (leaflet).

•

Promotional materials that will emerge from RES4LIVE’s clustering activities with other
projects funded under FNR-06 A and B. A cluster has already been formed and the next
Clustering meeting will take place on the 29th of April.

•

The RES4LIVE final video, which will be also uploaded on RES4LIVE YouTube account and
presented in Deliverable 7.6.

•

The RES4LIVE Best Practices handbook (publicly available Deliverable 7.5 and free to
download) presenting lessons learnt during the project, suggesting best practices and giving
tips that will help achieve key structural and procedural reforms regarding the use of RES in
the livestock sector.

•

The practice abstracts: The agricultural European Innovation Partnership (EIP-AGRI) has
developed a common format for innovative projects to provide farmers, foresters, advisers or
whoever is interested with short and concise practical information (so called 'practice
13
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abstracts'). The process of developing the abstracts will be documented in Deliverables 7.8 and
7.9.

2.3 Promotional Materials in the Dissemination and
Communication Plan
R

A Dissemination and Communication Plan (DCP) has been built by EUREC defining the upcoming
communication & dissemination activities. The effectiveness of the dissemination & communication
activities will be monitored by periodically keeping score on our progress towards achieving the
predefined communication
Re and dissemination objectives.
With regards to the promotional materials, EUREC has actively included them in the DCP and has made
sure that their use by the project partners is encouraged and monitored. First of all, EUREC created a
RES4LIVE Event reporting template for all partners to document the details of the events that the plan
to attend in order to promote and share their work conducted within RES4LIVE. As it can be seen in
the following Figure -among
Re other event information- the partners are also asked to report on the use
of promotional materials that they made.

Figure 6: RES4LIVE Event reporting template

Furthermore, in the DCP, EUREC defined scores or a Key Performance Indicators (KPIs) for the
following promotional materials: Newsletters, Posters & flyers distributed or downloaded,
Deliverables downloads, Video teaser views and Press releases. The following Table depicts the annual
KPIs set in the DCP.
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Table 2: Dissemination and Communication Plan KPIs
ANNUAL KPIs

Newsletters
# Scientific
publications
# Articles

2/
year
R

Events

Posters & flyers
distributed or
downloaded

Re

Website visits
*Deliverables
downloads (during
the project)
Social media
followers
# Press releases

Number of opens: 5-22% = poor, 23%50% = good, >50% = excellent
< 1 /year = poor, 1-2 = good, > 2 =
excellent
<1 /year = poor, 1-2 = good, > 2 =
excellent
KPI # of events presentations/ year: < 3
= poor, 3-5 = good, > 5 = excellent

Annual new subscribers: <125 =
poor, >125= good, > 125 = excellent

# of stakeholders engaged /year: <
700 = poor, > 700-750 = good, > 750
= excellent

# of distributed/downloaded material:
>250 = poor, 250-300 = good, > 300 =
excellent
<3750 = poor, 3750-4000 = good; >4000
+ = excellent
<100 downloads = poor, 100-200 = good;
>200 = excellent

Re

< 200 = poor, 200-250 = good, > 250 =
excellent
1 per year minimum
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3 CONCLUSIONS
To conclude, the RES4LIVE WP7 partners have developed several promotional materials, have already
planned the development of new or enriched materials in the future and have given the materials
proper attention by including them in the Dissemination and Communication Plan.
R

The RES4LIVE consortium aspires that the use of various materials in conjunction with events
organization/participation, publications, social media activity, website content, clustering activities
and other initiatives will allow them to follow the Dissemination and Communication Plan and create
a strong network around RES4LIVE which will in turn ensure the sustainability of the project outcomes
after its completion.
Re

Re
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